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@ Why Google Reviews Matter

If you run a local business, Google reviews aren't optional anymore — they're the most powerful
trust signal you have.

98% 87%

of consumers read online reviews before choosing of consumers use Google as their primary review
a local business platform

28% 76%

more revenue for businesses with 4.0+ star ratings of local searchers visit a business within 24 hours
vs. below 4.0 — reviews are the #1 deciding factor

Reviews directly influence your Google Maps ranking. Google has confirmed that "high-quality,
positive reviews" improve local search visibility.

The bottom line: every week without a review strategy is revenue left on the table.
@ How to Set Up Google Business Profile for Reviews

0 Claim & verify your listing

Go to business.google.com and claim your business. Until verified, customers can't leave reviews.

0 Complete every field

Name, category, address, phone, website, hours, description. Add 5+ high-quality photos — profiles
with photos get 42% more direction requests.

0 Get your review link

In your GBP dashboard, go to Home - Get more reviews. This direct URL takes customers straight
to the review form.

Q Enable messaging

Turn on messaging so customers can reach out directly from your profile — another trust-building
touchpoint.



@ 3 Mistakes That Can Cost You Thousands

MISTAKE #1  Review Gating
Screening customers before they leave a review — routing happy ones to Google and

unhappy ones elsewhere. This violates Google's guidelines and the FTC's rules.

The risk: Google can remove all your reviews and suspend your listing. The FTC has issued
fines of $50,000+ for review gating.

Instead: Ask every customer for a review. A few negative reviews actually make your
profile more trustworthy.

MISTAKE #2  Buying Reviews
Purchasing fake reviews from freelancers, agencies, or "review services" is illegal in many

jurisdictions.

The risk: Google's algorithm detects fakes increasingly well. Penalties include listing removal
and FTC fines of $100,000+.

MISTAKE #3  Offering Incentives

Discounts, gifts, or any compensation for reviews violates Google's policies — even if you
don't require the review to be positive.

Instead: Make leaving a review so simple that no incentive is needed. Direct link + SMS is
the highest-converting combo.



m How to Get 100 Reviews in 90 Days

WEEKS 1-2
Mine your existing customers
You already have happy customers who've never been asked. Export your customer list

and send a personal email or text to your most recent 50-100 customers.

Keep it short: "Hi [Name], thanks for choosing us! Would you mind leaving us a quick Google
review? Here's the link: [link]."

Expect a 10-20% response rate — that's 5-20 reviews from this first batch alone.

WEEKS 3-4
Build it into your workflow

o After every completed job: send an automated email or SMS with your review link
within 1-2 hours

¢ Follow up once after 3 days — a polite nudge increases conversion by 20-30%

e Puta QR code at your register, on receipts, and on business cards

WEEKS 5-12

Optimize & scale

e A/B test your messaging ("How was your experience?" vs. "Would you help us with a
quick review?")

e Respond to every review within 24 hours — Google considers response rate a ranking
factor

e Track weekly review count. Aim for 3-5 new reviews per week.

Pro tip: The fewer clicks between "ask" and "submit," the higher your conversion rate. A direct
Google review link + SMS delivery is the highest-converting combination.



@ How to Handle Negative & Fake Reviews

Responding to negative reviews

How you respond matters more than the review itself. A thoughtful response can actually win
you customers.

1. Respond quickly — within 24 hours. Delays look like you don't care.
2. Acknowledge the issue. "I'm sorry you had this experience" goes a long way.
3. Take it offline. "I'd love to make this right — can you email me at [address]?"

4. Keep it professional. Future customers are reading your response, not the reviewer's.

Dealing with fake reviews

1. Open the review in Google Maps
2. Click the three-dot menu - "Flag as inappropriate"

3. If Google doesn't remove it, appeal via Google Business Profile support with evidence

Google typically takes 5-20 business days to evaluate. Don't respond to clearly fake reviews —
it can legitimize them.

@ How to Use Reviews to Drive Revenue

Embed on your website Use in your marketing

Display Google reviews on your ¢ Social media: Share standout reviews
homepage, service pages, and checkout as graphics

page. Social proof at the point of  Email campaigns: Include your star
decision increases conversions by 10— rating in promotional emails

15%.

e Google Ads: Seller ratings increase
CTR by 10-17%

Monitor & analyze
Reviews are qualitative customer feedback at scale. Look for patterns:
e What do customers praise most? Double down on that in your marketing.

¢ What complaints keep appearing? Fix the root cause.

e Track your rating over time. A declining trend is an early warning signal.



YA Your Quick-Start Checklist

o
©

© 0 0 ©

Claim and complete your Google Business Profile

Get your direct review link

Email/text your last 50 customers this week

Set up automated review requests for every new customer

Respond to every review within 24 hours

Embed reviews on your website
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Want to automate all of this?

AutoReview sends review requests by email and SMS,
follows up automatically, embeds review widgets, and
gives you a public review microsite. Set it up in 15
minutes.

Try AutoReview
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